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February 2022 Panel Survey: Borrell Business Barometer

Summary Points

➢ Sentiment in Q1 2022 was in positive territory (“Good/Excellent”) for 

28% of SMB panelists – much improved since Feb. 2021 and holding 

steady since the survey three months ago.

➢ The share of panelists saying it’s become easier to sustain a small 

business has remained relatively unchanged. 

➢ Four out of five do not expect improvement in the economic outlook.  

The current outlook is significantly more pessimistic than it was in the 

first half of 2021. 

➢ Three out of four do not expect to increase spending on marketing in 

the next six months. This is on par with other recent surveys.

➢ Panelists are interested in learning more about what type of Content 

Marketing works best for comparable businesses. Biggest areas of 

interest are which media to use, what the message mix should be 

(education vs self-promotion), design, frequency, and measurement 

of success. 

The Borrell Business Barometer has been tracking 

SMB sentiment since September 2016. 
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Results show a more positive small business climate compared with this time 
last year but similar to the survey last November.

SITUATION IMPROVED SINCE A YEAR AGO

The share of panelists saying it’s gotten easier to sustain a small business over 
the past six months has remained relatively unchanged over the past year. 

PRE-COVID

PRE-COVID
Significantly 
higher than 

Feb 2021
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FUTURE OUTLOOK STILL UNCERTAIN

In line with the November survey data, only one in five expect the next six-
month economic outlook to get better.  The outlook is significantly more 

pessimistic than in Q1 and Q2 of 2021.

PRE-COVID

One in four (24%) expect to increase spending on marketing in the next six 
months, which is about on par with the past year of surveys.

PRE-COVID

Significantly more 
pessimistic than 

Feb 2021
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Panelists are most interested in learning best practices for how to use content marketing 
successfully, particularly in terms of choosing the right media vehicle, message, design, 

frequency and measurement of ROI/effectiveness. 

Q. We’re working on an upcoming survey topic about content marketing.
“Content Marketing helps a business tell their story and/or showcase their expertise through promotional 
material. This material can be found in digital and non-digital formats.”

What questions do you have about content marketing that you would like to see other SMBs answer? Or what’s on your 
mind regarding content marketing?
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CONTENT MARKETING

“Where would one use the promo material?  
What vehicles are best when using content 

marketing?
- Real Estate,  Rental, or Leasing

“What are the current best practices for 
content marketing?” 

– Construction / Contracting

“How are SMBs creating content marketing? 
Is it in-house, an agency, or not being done? 
What are the sizes of teams in-house? What 
are the budgets spent on content marketing? 

What is working? What is not working? “ 
- Services - Educational

CODED Open-Ends (n=189)

“What should not be included in the 
content?  What parts of the "story" 

send the wrong message?”
- Health Care and Social Assistance

“What would be a good starting point to 'tell 
the story'? How much should one share? Keep 
it broad or fine-tune it to a specific theme? “ 

- Retail Trade

“what tools are used to best deploy content 
marketing? what is the right mix of self 

promotion and educational content? how 
often is too often to add new content? “ 

- Construction / Contracting

2%

3%

4%

4%

5%

5%

7%

9%

13%

22%

26%

How to create/use your own videos

How to measure effectiveness

Already do this

Messaging/Cut through the clutter

Low cost solutions

Effectiveness of Digital vs Non-Digital

ROI

Which media/platforms to use?

Want to learn more/How to do it

Examples of what works/case studies

Nothing/No questions
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#

Retail Trade 39

Healthcare & Social Assistance 30

Services – Other 17

Info, Media or Adv Companies 17

Construction / Contracting 16

Services – Prof. and Business 14

Arts, Entertainment, Recreation 14

Manufacturing 10

Services – Educational 8

Accommodation & Food Services 8

Orgs: Religious, Civil, Prof, Etc. 6

Other 23

Top Industries of Respondents

SURVEY PERIOD: 02/15/22 - 03/01/22 

203 Completed Surveys

Device Used

%

Mobile/Tablet 11%

Desktop 89%

Marketing Expertise
%

Novice 49%

Mid-Level 16%

Master 35%

%

South 28%

Midwest 26%

West 24%

Northeast 14%

Location of Respondents
(darker bubble indicates more responses from that area)

Census Region 
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SURVEY TAKER PROFILE

Source: Feb 2022 Borrell SMB Panel Survey, n=203 


